


²Ƙŀǘ ƛǎ ȅƻǳǊ ŦŀǾƻǊƛǘŜΧ

×Supermarket?

×Car?

×Hotel?

×Phone Company?



You can always recognize your favorite 
brands



What is a Brand?

ά ! ōǊŀƴŘ ƛǎ ŀ distinguishingname or symbol 
intended to identify goods or services of a 
seller and
to differentiate those goods or services from 
ŎƻƳǇŜǘƛǘƻǊǎΦέ



Purpose of the Branding

ÅInspire
ïInject your organization with heart and soul

ÅMotivate
ïSpur action among staff and consumers

ÅConnect
ïUnify departments and divisions. Link products and 

services to a promise

ÅSimplify
ïClarify and crystallize your mission

ÅInform
ïConvey values, attributes, and advantages



Purpose of Branding

ΨCǳƴŘŀƳŜƴǘŀƭƭȅ ŀ ōǊŀƴŘƛƴƎ ƛǎ 
done to establish and 
Increasecustomer loyalty
ǿƛǘƘ ǇǊƻŘǳŎǘǎ ŀƴŘ ǎŜǊǾƛŎŜǎΩ



Brands create intangible value

Value that is far in excess of what is 
immediately visible



Value of a Brand

ÅCoke vs. Pepsi in Blind Taste test
ïPrefer Pepsi 51%

ïPrefer Coke 47%

ïNo preference 2%

ÅCoke vs. Pepsi in Identified Taste test (brand 
names reveled)
ïPrefer Pepsi 23%

ïPrefer Coke 65%

ïNo preference 12%



Brands create Economic Value

Company 2005 Brand Value
($Mil)

Contribution to market 
capitalization of parent 

company

Coca-Cola 69.6 51%

Microsoft 64.1 21%

IBM 51.2 39%

GE 41.3 14%

Intel 30.9 22%

Nokia 30 51%

Disney 29.3 68%

McDonalds 26.4 71%

Marlboro 24.2 20%

Mercedes- Benz 21 47%



Brands create Economic Value

Company 2011 Brand Value
($Mil)

Apple 153.285

Google 111.498

IBM 100.849

McDonalds 81.046

Microsoft 78.243

Coca-Cola 73.762

AT&T 69.916

Marlboro 67.522

ChinaMobile 57.326

GE 50.318

Top 10 Brands 2005

Coca-Cola

Microsoft

IBM

GE

Intel

Nokia

Disney

McDonalds

Marlboro

Mercedes- Benz



Top 10 Brands ςBy Market

UK Europe Asia

Vodaphone DeutscheTelekom China Mobile

HSBC Movistar ICBC

Tesco SAP China ConstructionBank

Shell Louis Vuitton Toyota

BP BMW Baidu

Standard Chartered Bank Orange China Life Insurance

O2 [ΩƻǊŜŀƭ Bank of China

Barclays Bank Mercedes Benz Agricultural Bank of China

Marks & Spencer Carrefour NT T DoCoMo

Asda H&M Tencent/QQ



Brands to watch out for



These Brands are 
making a 

difference to our 
lives



Brands create Social value for Success

Perception

Image

Quality

Consistency



ά ¢ƘŜǎŜ ŘŀȅǎΣ ōǳƛƭŘƛƴƎ ǘƘŜ ōŜǎǘ 
ǎŜǊǾŜǊ ƛǎƴΩǘ ŜƴƻǳƎƘΦ ¢Ƙŀǘ ƛǎ ǘƘŜ 

price of entryέ

Ann Livermore



BRANDING IS BEING 

GREATBY DESIGN 

Χ NOT BY ACCIDENT



Lets clear the air



What creates Individual brands

Performance. 

Free Media.

Word of mouth.



The Brand



Bill Gates
The Brand



Richard 
Branson

The Brand




