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X Supermarket?

x Car?

x Hotel?

X Phone Company?
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What is:a-Brand?

a ! 0 Ndisghguistingnarhe or symbol
Intended to identify goods or services of a
seller and
to differentiate those goods or services from
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\ Purnpose-of the: Branding

A Inspire
I Inject your organization with heart and SOUGOUSIC
A Motivate

I Spur action among staff and consumers V
A Connect

I Unify departments and divisions. Link products and

services to a promise a
A Simplify BTQ
I Clarify and crystallize your mission
A Inform

I Convey values, attributes, and advantages
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. Brands:create intangible:value

Brand Recognition

- Emotional

Value that Is f§r IN excess of what
Immediately visible




Valueof-a:Brand

A Coke vs. Pepsi in Blind Taste test
I Prefer Pepsi 51% '
I Prefer Coke 47%
I No preference 2%

A Coke vs. Pepsi in Identified Taste test (brand
names reveled)
I Prefer Pepsi 23%
I Prefer Coke 65%
I No preference 12%




Brands: create Economic Value

2005 Brand Value Contribution to market
($Mil) capitalization of parent
company

CocaCola 69.6 51%
Microsoft 64.1 21%
IBM 51.2 39%
GE 41.3 14%
Intel 30.9 22%
Nokia 30 51%
Disney 29.3 68%
McDonalds 26.4 71%
Marlboro 24.2 20%

Mercedes- Benz 21 47%



Brands:create Economic \Valu

2011 Brand Value Top 10 Brands 2005
($Mil)

Apple 153.285 CocaCola
Google 111.498 Microsoft
IBM 100.849 IBM
McDonalds 81.046 GE
Microsoft 78.243 Intel
CocaCola 73.762 Nokia
AT&T 69.916 Disney
Marlboro 67.522 McDonalds
ChinaMobile 57.326 Marlboro

GE 50.318 Mercedes- Benz



Top 10rBrandeg By Market

Vodaphone
HSBC
Tesco
Shell
BP
Standard Chartered Banlk
02
Barclays Bank
Marks & Spencer
Asda

DeutscheTelekom
Movistar
SAP
Louis Vuitton
BMW
Orange
[ Q2 NB | €
Mercedes Benz
Carrefour
H&M

China Mobile
ICBC
China ConstructioBank
Toyota
Baidu
China Life Insurance
Bank of China
Agricultural Bank of Chine
NT T DoCoMo
TencentQQ



Brands to watch out for
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These Brands are
making a
difference to our

lives



Perception
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BRANDING IS BEINC

GREABY DESIGN
X NOTHBYLACGIDEN
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What creates Individual brands

Performance.
Free Media.
Word of mouth.



Madonna

The Brand

Her Musiec




Bl Gates
The Brand

Microsort Programs



Richard
Branson
The Brand

Virgin Recorels + Airlines <






